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Ameriana Bank Introduces New Brand Experience
Eighteen months ago, Ameriana Bank launched an initiative to define the Ameriana Brand.  Backed by 117 years of experience in central-Indiana, the Bank’s strategic plan centers on communicating it’s commitment to deliver a new standard for community banking.
Jerome Gassen, President and Chief Executive Officer, reflected on the Bank’s branding initiatives, “Residents and businesses in the markets we serve have many banking choices that offer comparable products.  We recognize and support the need for technology-based services, but believe that person-to-person banking is becoming a lost art.  We want to recapture an era when customers viewed their banker as a trusted financial partner.”
“We provide short- and long-term financial solutions and we want our customers to rely on Ameriana for both,” said Gassen.  “Our retail and commercial customers share Midwestern values and the belief that hard work will result in a better tomorrow.  Our associates and shareholders value this strong work ethic and want to help these folks reach their financial goals.  It is important that we communicate this effectively.”

The Bank hired Lunar Strategies, an Indianapolis-based brand consultancy and marketing firm, to help communicate the Ameriana brand.  An exploration of the Bank’s mission, vision, goals, markets, customers and competitors identified a course of action.  A new logo was designed that became the launch point for many of the Bank’s branding initiatives.

“Customers will find a new - yet familiar- brand experience,” said Mark Gause, President of Lunar Strategies.  “The new brand is the direct result of a singular vision and collective determination to be a different kind of community bank.  We recognize that it will take time, but Ameriana Bank will establish a new standard for community banking in Indiana.”

The most visible indication of the new brand is a new logo and new signage for each banking center.  “Discovering each individual customer’s financial needs and goals is at the heart of our new brand.  This philosophy and promise has been expressed in the shape and design of our new logo,” said Timothy Clark, Executive Vice President and Chief Operating Officer.  “The central element of the logo, the symbol, is tilted to express action, responsiveness and direction.  The inwardly wrapping stripes embody the Bank’s promise to engage and embrace each customer’s needs and desires so they receive the best solutions and direction for their future.  Day after day, the commitment and actions of our associates and leadership team will reflect and foster our brand promise.”
Gause added, “The color palette for the brand identity reinforces Midwestern and American values of trust, honesty and strength through a direct association with the blue field and red stripes in the United States flag.”
“While our new logo and signage are more visible signs of change, we want our customers’ experiences in their dealings with us to be a sign of change as well,” Gassen said.  “That’s why we are working to enhance our performance at every touch point to increase customer satisfaction and brand preference.”
Ameriana Bank -- Founded in 1890 and headquartered in New Castle. Ameriana is a community bank that provides personal and business banking, mortgages, commercial lending, financial services (investments and wealth management) and insurance. Ameriana Banking Centers serve residents and businesses in Anderson, Avon, Carmel, Greenfield, Knightstown, McCordsville, Middletown, Morristown, New Castle and New Palestine.
